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The Marketing job is to:[]
discover - what people need; what they will value.[]
0000 OO e - asolution to the identified needs; a product that people will value.[]
arouse - a desire in people to buy the product.(
satisfy - the needs that were first discovered; to provide the value that people want.[]
You will learn how this is done as you progress via the course.[]

This course includes: Professional Capability 40%, Exploratory Ability 20%, and Communication, [J
Concernment & Courage, Cooperation, Creativity 10% respectively.O
0

The course is specially designed for students to pass Marketing Certification (level 2) held by LCCIEB.
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Marketing Management (SEP development)[]

Marketing Planning (SCEP development)[]

Customer and Consumer Behavior (SCEP development)[]
Marketing Research (SCEP development)]

Marketing Mix and Communication (SCEP development)]
Promotions (SCEP development)[]

General Issues (SEP development)
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1 Introduction and course core 70 0 30 0 0

2 Ch1 Marketing Management 70 0 30 0 0

3 Ch2 Marketing Planning 70 0 30 0 0

4 Ch3 Customer and consumer behaviour 70 0 30 0 0

5 Ch4 Marketing research 70 0 30 0 0

6 Ch4 Marketing research 70 0 30 0 0

7 Ch5 The marketing mix and communications 70 0 30 0 0

8 Ch6 Product 70 0 30 0 0

9 oogd 0 0 0 0 100
10 Ch7 Price 70 0 30 0 0
11 Ch8 Place 70 0 30 0 0
12 Ch9 Promotions mix 70 0 30 O 0
13 Ch10 Promotional tools 70 0 30 0 0
14 Ch11 Physical evidence, people, and process 70 0 30 0 0
15 Ch12 General issues 70 0 30 0 0
16 Ch13 How to pass the examination 70 0 30 0 0
17 00 70 0 30 0 0
18 o0oad 0 0 0 0 100
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