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afulsls 0000 (%)

1 Ooo0o,000o00oog 100

2 oooad 100

3 marketing strategy 100

4 marketing strategy 70 30

5 consumer behaviors 100

6 consumer behavior,00 0 0 0O 0O O 70 30
7 segmentation, targeting and positioning 100

8 new product development and PLC 100

9 000 100

10 product/brand management 100

11 product/brand management,.J 0 0 0O O O 100

12 pricing mix 70 30

13 channel management 100

14 channel management:[J [ 100

15 integrated marketing communication 70 30
16 advertising and promotion 100

17 oooad 100

18 O 00 100
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