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Introduction

Introduce the important concepts and techniques about international marketing research!

Outline

1.marketing information system�

2.scientific methods�

3.procedure of marketing research�

4.design of research�

5.2nd data�

6.methods of data searching�

7.problem of non-response�

8.mid-term test�

9.design of questionary�

10.design of experiment�

11.methods of sampling�

12.the # of sample�

13.measurement of attitude�

14.management of procedure in M.R.�

15.qualitative research�

16.data analysis�

17.final-term test

Prerequisite

principle of marketing

page1


