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Introduction

The Curriculum of HRPR is divided three stage: Basic, Advanced, and Practical. the advanced courses has two
auxiliaries ,Communication and Relations management.This course is one of the communication courses.[]

tl

subject: How mass media produce persuasive effects?[]

0

Goal:[

Discussing how organizations to use mass media to communicate with publics. [

Promoting the students’ professional knowledge of marketing PR.[

Training the students’ ability of application and practice.l]

Helping student to establish enterprise ethic conscience.

Outline

1 Introduction: PR and mass mediall
2 Communication model[]

3 perception[]

4 Codingd

5 Propagandal]

6 Cognition consistency[]

7 Persuasion(]

8 Group and communication [

9 Mass media and personal communication[]
10 Agenda setting[]

11 Knowledge Gap[

12 Communication effect[]

13 The use of mass mediall

14 conclusion: media and society

Prerequisite

none
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