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Introduction

This course provides internet marketing research-related technology and trains the student with internet marketing

research abilities, whereby they can apply the technologies in internet marketing research and internet marketing

plan in order to help the company.

Outline

1. Introduction of E-marketing�

2. The features and behavior of internet users.�

3. Knowledge for marketing�

4. Product and pricing�

5. Product distribution�

6. Propagation in internet marketing�

7. Customer relationship management�

8. Data collection for E-marketing�

9. Data analysis and reports�

10. Method for sale forecasting�

11. E-marketing planning�

Prerequisite

1. Marketing management�

2. Information management
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