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Introduction

This course introduce basic theories and concepts, as well as recently trends of international marketing management.

In order to help students to think differently, this course use interactive case study.

Outline

1. Global marketing environment�

2. Global economic environment�

3. Global trend environment�

4. Global social and cultural environment�

5. Global politica environment�

6. Global marketing research�

7. Global Segmentation, Target marke and positioning�

8. Import, export and outsourcing�

9. Global market entry strategy�

10. Product and brand decision in global market�

11. Pricing�

12.Channel and distribution�

13. Marketing communication-1�

14. Marketing communication-2�

�

Prerequisite

Management. must have basic concept in management.
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