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Introduction

The core objective of public relations is to [0 00 00 O O O e, promote, and maintain corporate image. Public relations
(PR) can be regarded as a combination of management, communication, and sociology. Based on the objective and
ingredients embedded, PR has to pay more attention to diverse cultures and communication methods while
extending its application from within an organization to across the globe. Hence, this course-the International PR
practice - focuses on solidifying the knowledge base pertaining to culture, case study, and English presentation.
Hence, being able to see the world through a global view/picture, to 0 [0 00 00 O O O international affairs on the
basis of locality understanding, and to communicate native corporate images abroad to foreign stakeholders
constitute the criticality of the International PR practice - verbal and nonverbal communication capabilities, by
which employees are incorporated into the process of organizational communication to catch the preset corporate
image, and they will be well prepared to manage the relationships 00 O O [0 O O ed between the organization and
both the local and global stakeholders.

1. Theoretical discussion of International PR

2. Initial global view[]
3. Case study[]
4. Presentation practicel]

Prerequisite

Basic level of English listening and oral capability.(]
Students intending to choose this course should have finished the courses related to management, communication,
or sociology.[]
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