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Introduction

Creative marketing makes world economy booming. They are seen as the source of innovative ideas, as knowledge

workers, part of a ｃｒｅａｔｅive class of individuals�

who generate new products, processes, etc. It entails the construction of a new paradigm of thinking. �

Creative marketing refers to the process of bringing new approaches and ideas to problem-solving to achieve results �

in pecuniary and non-pecuniary terms.It links ｃｒｅａｔｅivity to innovation: ｃｒｅａｔｅivity being the

development of new ideas; �

innovation being the application of those ideas to practical use.Creative marketing practice offers an innovative, �

proactive and opportunistic approach to ｃｒｅａｔｅing value for customers by bringing together unique

combinations of �

public and private resources to exploit economic, social or cultural opportunities in an environment of change.

Outline

Creativity is based on 6 Ps (place, people, property, process, practice and product).�

Creativity and Marketing.�

Innovation and the entrepreneurship concept. Creative industries.

Prerequisite

The principle of marketing
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