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Introduction

The purpose of this course is to develop students combat capability of marketing strategy and management , the

curriculum aims to explain the concept of marketing management, supplemented by reference materials of the

study, the final marketing plan requires students to conduct case studies, to strengthen analytical skills and

management-related .�

Outline

1.Learn marketing features�

2.Analyze information and environment�

3.Grasp market opportunities�

4 Shaping product value�

5.Promote product flow�

6 Convey product value�

7.Implement the marketing oncept�

Prerequisite

management
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