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Introduction

Aims to educate students to understand the product advertising, and strengthen the importance of branding and

advertising strategies and advertising copy are familiar with the design and planning, so that students understand the

relationship between advertising and the media, and thus be able to write a book about the products, advertising

planning.

Outline

1 Advertising and Marketing�

2 Advertising and Consumer�

3 Advertising and Product�

4 campaign strategy and planning�

5 ｃｒｅａｔｅive strategies�

6 Advertising and Media�

7 Media Planning�

8 ads feature writing essentials�

9 Integrated Marketing

Prerequisite

Students taking this course, you must read the pre advertising and product marketing and other related books, it is

recommended that colleges and universities more than third grade students attend.
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