
100-2 Preliminary Syllabus, Da-Yeh Univ

Information

Title 服務業行銷 Serial No. / ID 2759 / GMN7006

Dept. 管理學院碩士在職專班 School System / Class 碩士在職專班1年9班

Lecturer 曾耀煌      Full or Part-time 專任

Required / Credit Optinal / 3 Graduate Class No

Time / Place (日)567  / 99    Language Chinese
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