100-2 Preliminary Syllabus, Da-Yeh Univ

Title goooon Serial No. 7 ID 2534 / IBM4047
Dept. goooboooon School System / Class |0 O O O 0 40 20
Lecturer oon Full or Part-time 00

Required / Credit Optinal 7 3 Graduate Class Yes

Time / Place (O0)567 / B202 Language Chinese

Introduction

1.Introduction Basic Knowledge of Advertising[]

2.Understanding International Advertising on Relative Factors[]

3.Course content include:A. core competence of the college of management(SCEP) B.Educational objectives and
characteristics of IBMU

4.Case studyl]

Outline

1.what is Ad.[J

2.evolution of Ad.OJ

3.Ad. & marketing[J

4.Ad. & communication[]

5.Ad. & mediall

6.Ad. & ethics[]

7.international Ad. management[]
8.international Ad. plan(]

9.Ad. implementation[]

10.Ad. planO

11.measure Ad. effect]

12.integrated marketing communicationst]
13.international commercial film appreciatel]
14.case study[d

15.case study]

16.case study]

17.case study[]

18.final-term test(J

Prerequisite
principle of marketing
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