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Introduction

Marketing research is a systematic analysis of the problem of providing learning tools for science, the scope of its

application to all industries, to enhance the profits of the weapon. The content of this course theory with

practice-based company, with case studies, view to the students understanding through the study of marketing and

research, the future can contribute to marketing research companies.

Outline

The main topics include: significance and role of marketing research, marketing research process, secondary

information, visit Law and observation, questionnaire design and observation forms, experimental design, sampling

methods, data analysis.

Prerequisite

1.Statistics�

2.Calculus�

3.Marketing Management
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