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Introduction

The students can study and establish the knowledge for marketing channel management.

Outline

The class is designed in three parts,part one covers the process of designing a channel network, i.e. a system of routes

to market, to implement a firm’s marketing strategy.  Part two focuses on how channels operate, regardless of the

quality of their design: the theme is implementation.  Part three features four specific channel institutions: retailing,

wholesaling, franchising, and supply chain management.

Prerequisite

Marketing Management�

Management�
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