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Introduction

This course explore how to think about marker research in the context of business decisions. Market research is only

a means to the end of business sucess.It aids in but never guarantee the achievement of profit. This course will

introduce some essential market research techniques.

Outline

1.Planning for market research�

2.Secondary research�

3.The focus group�

4.Sampling�

5.Survey research�

6.Questionnaire design�

7.Experimentation�

8.Data analysis�

9.Combining research techniques into research strategies

Prerequisite

Statistics
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