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Class 1 Introduction, The global economic environment, 100
Orientation
2 Class 2 Regional, Social, Cultural and Political Environments 100
3 Class 3 Introduction to Simulation and Strategy 100
4 Class 4 Round 1, Global Information Systems, Segmentation 100
and Positioning
5 Class 5 Round 2 50 50
6 Class 6 Importing, Exporting, and Sourcing 100
7 Class 7 Round 3 50 50
8 Class 8 Brand and Product Decisions 100
9 Class 9 Round 4 50 50
10 Class 10 Pricing Decisions, Business Plan Due 100
11 Class 11 Round 5 50 50
12 Class 12 Channels and Distribution 100
13 Class 13 Round 6 50 50
14 Class 14 Marketing Communications 100
15 Class 15 Round 7 50 50
16 Class 16 Leadership, Organization and Ethics 100
17 Class 18 Wrap up and Presentations, Exam 0 20 80
18 Class 18 Wrap up and Presentations, Exam 0 20 80
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