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1 0000000000 (Innovation and competitive advantage ) 100

2 000000 DO OO (Innovation and competitive advantage ) 100

3 000000 O (Innovation and Technology Integration) 100

4 000000 O (Innovation and Technology Integration) 80 20

5 00000000 (Innovation as management process) 100

6 O00O0O00ODOO0d (Innovation as management process) 80 20

7 0 00O OO O (Innovation strategy and framework ) 100

8 0000 OO O (Innovation strategy and framework ) 80 20

9 00000 DO O (Integration and resources allocation for 100
innovation)

10 000 00O0 DO OJ (Integration and resources allocation for 80 20
innovation)

11 0000000000 0O (Technology and market affect 100
marketing)

12 00000000000 0O (Technology and market affect 80 20
marketing)

13 0000000000 O (Building effective innovation 100
mechanisms and Creating the Innovative organization)

14 000000000 O (Building effective innovation 100

mechanisms and Creating the Innovative organization)
15 000000000000 DO (Innovative Business model 100
and Knowledge-based services )
16 O0O0O00OD0OOO00O0O0O0O0OO (Innovative Business model 100
and Knowledge-based services )
17 0 O O O (Case study) 50 50
18 0 0O 0 O (Case study) 50 50
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