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Introduction to SM

The Strategic Management Process (chl)

External Analysis (ch2)

Internal Analysis (ch3)

Functional-Level Strategy (ch4)

Business-Level Strategy (ch5)

Industry Environment (ch6)

Strategy in High-Tech. Industries (ch7)

Oo0od

Strategy in Global Environment (ch8)

Corporate Strategy | (ch9)

Corporate Strategy Il (ch10)

Corporate Performance, Governance, and Business Ethics
(ch1l)

Implementing Strategy in Companies That Compete in a
Single Industry (ch12)
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