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Strategic Management Barney, J and Hesterly, Pearson Education, 2010
And Competitive W Inc. Boston, MA

Advantage: Concept 02116.

and Cases

00000000 boo@uobouoobobuooboobobooboooobooog)

Strategic International Parboteeah And South-Western 2011
Management Cullen

350009
00 [ooog |00 |00 |00 00 [00
1 Ch1 What is strategy and the strategic management process? 70 0 0 0 30
2 Ch2 Evaluating a firm’s external environment 70 0 0 0 30
3 Ch3 Evaluating a firm’'s internal cpabilities 70 0 0 0 30
4 Ch4 Cost leadership 70 0 0 0 30
5 Ch5 Product differention 70 0 0 0 30
6 Ch6 Vertical integration 70 0 0 0 30
7 Case one 70 0 0 0 30
8 Mid-term exam. 70 0 0 0 30
9 Ch7 Corporate diversification 70 0 0 0 30
10 Ch8 Organizing to implement corporate diversification 70 0 0 0 30
11 Ch9 strtegic alliances 70 0 0 0 30
12 Ch10 mergers and acquisition 70 0 0 0 30
13 Case two 70 0 0 0 30
14 case three 70 0 0 0 30
15 case four 70 0 0 0 30
16 case five 70 0 0 0 30
17 case six 70 0 0 0 30
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final exam.

70

30
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