101- 10000 oot

oo oo oo0ooo/s00 2924 / GMN5211
HNERERE goodooodoo o0 /00 goodooidild
oo oo oo oo
oo00/000 0o0o/3 o000 /0000 oo

oo0oo /00 (O0)ABC 7/ B003-2 goooo 0o

gudubbbboodguoobobouoooobbbboooobbbooooobbobon
guoooobbbogooooooobood

godd

1.000000n

20000000000 oobbobobboga
pboooooooon
A0000o0booooooooboon
s.B2BU O OO UOUOOgnd

.00 DbbUb0dooooobbobbooo
rooobbodoogobobbbboooec2coogon
s.ubobobuooooon
dweb200 00O ODODOO
ogoonoooboodod
1.0goobooobodgd
1200000000000000
wBOoOoDOoooboooobon

gobooooood

00000000000000000
@oooooo
@o000
@000
@o000

pagel



gooon

gooooo Oooooo@moo gooo goobobobbo ooddg booo
HEN goon HEN
uBl [OC=B*A
U
goobooboo gooooo ERERE OO000:20% 0O0:100 30
goon O0O00:20%
goon OO0O00OD0:20%
goon O0O00:20%
gobooo O0O00:20%
U
goon
gooo ERERE UO0b0:20% 0O0:100 30
goon O000:20%
goon OO0O00OD0:20%
goon O0O00:20%
goobooo O0O00:20%
U
goon
goon
goo ERERE OO000:20% 0O0:100 20
goon O0O00:20%
goon OO0O00OD0:20%
goon O0O00:20%
goon O0O00:20%
goooo
U
goon
goon
gooo gog O0D00:20% [O0O:100 20
goon O0O00:20%
goon OO000:20%
goon O0O00:20%
goooo O0O00:20%
U
goon
goon

gooo

gooo:
gooo:
goboo:
goboo:

20%
20%
20%
20%

page2



Oo0o0do:20%

Oo0o@CuoUobooobooboooboobboooboon)

Electronic Commerce Efraim Turban et al. Pearson
2012: A Managerial

and Social Networks

Perspective (7th

Edition)

O0000o0o0oboo@uobooobobooboooDboooooobooog)

gooboboobbododd

afulsls 0000 (%)

TS 1= < =L« << -

1 Introduction to this course 0 0 0

2 Overview of Electronic Commerce 60 0 40 0 0

3 E-Commerce: Machenisms, Infrastructure, and Tools 60 0 40 O 0

4 Retailing in Electronic Commerce: Products and Service 60 0 40 O 0

5 Innovative EC Systems: From E-Government to E-Learning, 60 0 40 O 0
Collaborative Commerce, and C2C Commerce

6 Mobile Commerce and Ubiquitous Computing 60 0 40 O 0

7 Social Commerce 60 0 40 O 0

8 Marketing and Advertising in E-Commerce 60 0 40 O 0

9 ***Mid-term Project*** 60 0 40 O 0

10 ***Mid-term Project*** 60 0 40 O 0

11 Marketing and Advertising in E-Commerce 60 0 40 O 0

12 E-Commerce Security and Fraud Protection 60 0 40 O 0

13 Order Fulfillment Along the Supply Chain and Other EC 60 0 40 0 0
Support Service

14 EC Strategy, Globalization, and SMEs 60 0 40

15 EC Strategy, Globalization, and SMEs 60 0 40

16 Implementng EC systems: From Justification to Successful 60 0 40 O 0
Performance

17 E-Commerce: Regulatory, Ethical, and Social Environments 60 0 40 O 0

18 ***Einal term Report*** 60 0 40 O 0
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