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This course is aimed to provide an overview of both media and public relations in the sport industries(PSC).
Students will be able to understand the theoretical basis of the media, and public relations within the managerial
concerns in sports industries, and be expected to encounter ideas that will prompt them to become proactive in their
approach to media and public relations rather than reactive (PSC). To facilitate the formulation of individual
philosophies (ethical values) and priorities applicable as a sport professional equipped with media and PR ability
(PSE).
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sport and the media:  matthew nicholson
managing the nexus
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Course introduction and Overview of the media relations in 50

sport
2 Media foundations: history and theories 50 50
3 Sport and media professions and industries 50 50
4 Sport media content 50 50
5 Sport Media regulation and ethics 50 50
6 Media communications and interactions 50 50
7 Public relations with Special events 50 50
8 Sport media planning and promotion 50 50
9 Midterm 50 50
10 Managing cries, scandals and reputations 50 50
11 Research in sport media relations 50 50
12 The future of media relations in sport 50 50
13 Topic presentation 50 50
14 Topic presentation 50 50
15 Topic presentation 50 50
16 Topic presentation 50 50
17 Review 50 50
18 Finals 50 50
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