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Marketing Kotler(] Keller(I Ang Prentice Hall 2009
Management: An O Leongd Tan

Asian Perspective

Marketing Kotler Pearson Education 2011
Management

page2



0ooo 0000 %)

g B~ W DN -

Introduction
Understanding Marketing Management

Gathering Information and Scanning the Environment
Conducting Marketing Research and Forecasting on Demand
Connecting with Customers-Creating Long-term Loyalty

Relationships
Analyzing Consumer Markets
Identifying Market Segments and Targets
Building Strong Brands-1
Building Strong Brands-2
Setting Product Strategy
Designing and Managing Services
Developing Pricing Strategies and Programs
Delivering Value
Communicating Value
Discussion
Discussion
Discussion
Final Exam.
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